
Mic Fox Bio 

From spinning records at high school clubs to shaping global digital music platforms, Mic Fox 
has been immersed in hip-hop culture from day one. His journey began as a local high school 
DJ and continued through college, where he studied Computer Sciences while volunteering at 
the university radio station. That early spark ignited a passion that led to a prominent radio 
career, with on-air stints in major markets, including New Orleans, Chicago, Washington, 
D.C., St. Louis, Philadelphia, and New York. His experience and leadership eventually 
propelled him into Program Director roles, where he helped launch and program two successful 
radio properties.

After making his mark in radio, Mic transitioned into executive marketing and promotion roles at 
top music labels, including Atlantic Records, Island Def Jam, and TVT Records. There, he 
helped shape the careers of global hip-hop artists such as Ludacris, Pitbull, Lil Jon, and 
more while integrating forward-thinking digital strategies that broke new ground in music 
promotion. 

Mic’s passion for “everything digital” led him to join the corporate digital division at Universal 
Music Group, where he became part of the founding team behind Vevo. This music video 
platform now streams over 18 billion monthly views. Mic played a key role in developing global 
strategy, partnerships, and live events—including helping produce the legendary Jay-Z SXSW 
concert in 2011. 

After VEVO, Mic continued his corporate path, leading teams at various media companies 
and expanding his expertise across entertainment, digital, and brand strategy. But everything 
shifted during the pandemic when he decided to go all in—focusing full-time on his company 
and clients to bring bold, culture-forward ideas to life. 

In 2016, Mic launched his own creative house, BLURRED SPACES, to fuel his passion for 
storytelling and strategic innovation. “We blend creativity with strategic innovation to elevate our 
clients,” he explains. “We blur the lines of business as companies increasingly span different 
verticals and spaces.” Under his leadership, BLURRED SPACES has become a dynamic force 
at the intersection of culture, branding, and multimedia engagement. 

One of those visionary ideas was rapfabulous—a name and concept Mic had conceived years 
prior but brought to life in the summer of 2024. As artists like Nas, Snoop Dogg, and others 
from various eras released new music, Mic recognized an opportunity to create a platform to 
celebrate hip-hop’s rich history and its present-day evolution. That vision became rapfabulous, a 
new omnichannel brand anchored with a nationally syndicated radio and video series 
produced by Blurred Spaces in partnership with Superadio and Audacy. 

Now, as creator and co-host of rapfabulous, Mic brings together timeless tracks, compelling 
artist interviews, and immersive storytelling to deliver a weekly experience that celebrates the 
music, the culture, and the fans. With rapfabulous, Mic continues to lead from the front—where 
hip-hop lives, breathes and evolves. 




